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Historical Overview…

• 1994 Commission given the authority to enforce the Act

• Civil penalties collected from enforcement, beginning in 1995, 

were placed into a Special Fund Account

• For the next five years, money continued to build in the 

Special Fund Account, which was established for the 

administration of the damage prevention enforcement 

program and public outreach



Historical Overview…
• § 56-265.16:1 E

– “…The members of a notification center shall be responsible for 

developing and implementing a public awareness program to ensure 

that all parties affected by this chapter shall be aware of their 

responsibilities…”

• 2000 – Statewide Education and Outreach Committee was established

• Excavators

• Utilities

• Locators

• VUPS

• Commission Staff

• 2000 – Began using the Special Fund money to implement a 

comprehensive campaign based on the message:



Some of the Outreach Efforts Over the Years
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Going Forward…

• We don’t want the Special Fund Account to rebuild itself

• Time for VUPS to assist ALL operators to comply with the 

law which holds them responsible for the development and 

implementation of a public awareness program

• We are confident that VUPS will be able to put together a 

comprehensive plan, approved by the Statewide Education 

and Outreach Committee, for a robust and effective 

campaign beginning in 2012
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2010 Statewide Damage Causes

Failure to Respect the Marks No Failure Failure to Call Operator Failures Other Excavator Failure 

25%

21.91%

9.03%

29.01%

15.05%



Going Forward…

• We know that Utility Stakeholders have and implement their 

own outreach plans

• Gas Companies are required by pipeline safety regulations

• Close coordination between the plans approved by the 

Statewide Education and Outreach Committee and plans 

by utility stakeholders will provide the most effective 

campaign…even in these tough economic times.


